The growing body of empirical entrepreneurship studies and the advent of meta-analytic methodologies create new opportunities to develop evidence-based management practices. To support research on evidencebased practices, empirical studies should report meta-analysis relevant information, such as standardized effect-size measures and their confidence intervals. The corresponding changes in reporting practices are simple and straight-forward -yet, they promise strong contributions to the systematic accumulation of entrepreneurship knowledge over time. 
The past three decades have seen an exponential increase in the number of empirical studies investigating entrepreneurial phenomena. Thus, scientific progress increasingly hinges on researchers' ability to make sense of findings across studies. Since the late 1970s, the advent of meta-analysis (MA) has introduced quantitative approaches to estimate effect sizes from the reported effects in multiple quantitative empirical studies (Glaser, 1976; Schmidt and Hunter, 1977) . Supported by the success of MA in other fields, management scholars have started to embrace the opportunities of MA -especially, scholars promoting evidence-based management practices. Consequently, the number of published MA studies has been increasing steadily both in management and entrepreneurship journals ( 
Meta Analyses and the "Perfect Study" Fallacy
The goal of an empirical study is to provide an approximation of the "true effect," which is the effect researchers would observe executing a perfect research design with an infinitely large sample and measures unaffected by statistical artifacts (e.g., measurement error).
Unfortunately, the studies researchers conduct are never perfect. All empirical studies suffer from limitations and all research findings are inherently probabilistic. Different studies, however, have different limitations. Hence, combining the results from several studies creates opportunities to address these limitations and to correct for some of the distortions caused by measurement errors, sampling errors, research design, and research context (Schmidt and Hunter, 2014) . Before the advancement of MA, scholars solely depended on qualitative approaches to compare and aggregate the findings from empirical studies. These qualitative approaches can work quite effectively when dealing with a small number of prior studies, but they start to face severe challenges when the number of prior studies increases. The introduction of MA extended researchers' methodological "toolbox" to include quantitative approaches to estimate "true effects" based on the reported findings across a large number of prior studies (Schmidt and Hunter, 2014 ) --a situation that researchers encounter with increasing frequency in the entrepreneurship field. Under these conditions, MA promises important input for the development of theory, predictive models and evidence-based management practices. The positive experience with MA methodologies in other fields of social science research, such as biomedical research and practice (Hunt, 1997; Moher and Olkin, 1995) , provide additional encouragement to embrace and explore related opportunities.
How to Advance and Support MA
Since their inception in the late 1970 (Glaser, 1976; Schmidt and Hunter, 1977) To obtain the full benefits of MA approaches, however, the academic research community needs to adjust its publication practices to support MAs. One straightforward subject is to have researchers report empirical results in ways that are most useful for future MA efforts. A second more complex issue is how the research community can encourage scholars to conduct and publish the types of empirical studies that create excellent data for future MAs.
How to Report Research Results
For the quantitative estimation of effects, MA depends on the information provided in prior quantitative empirical studies. Prior studies hamper any MA application if they do not systematically and accurately report necessary information. At the core, MA uses three bits of information from each prior study: (1) effect size, (2) confidence interval of the effect size and (3) sample size. If prior studies, however, differ in research design and execution beyond sample size, any estimation of potential moderating effects of these differences requires that original research reports communicate these differences. Carefully reporting such differences across studies promises not only to increase the accuracy of MA effect-size estimates, but creates opportunities to identify the relevance of moderating factors and boundary conditions using MAs. confidence intervals and for all hypotheses tested -significant or not. Not providing such information may bias MAs and make them less accurate. Pressure on researchers to focus more on effect sizes and confidence intervals has also been steadily increasing based on various other reasons (Schwab et al., 2011; APA Manual, 2010; Gigerenzer, 2004; Schmidt and Hunter, 2002; Cohen, 1994; Tukey, 1991 Finally, reporting effect-size information for future MAs represents an important shift toward more meta-analytic thinking. A step away from the tempting, but deceptive notion, that single empirical studies can provide conclusive answers to research questions. Meta-analytic thinking guides us back to more incremental and accumulative empirical research philosophies (Platt, 1964; Tukey, 1991) that may prove essential for the development of stronger evidencebased management knowledge (Rousseau, 2012; Pfeffer and Sutton, 2006) .
What Should Journals Do?
Journals and the publication process set and reinforce standards for the reporting of empirical research results (Orlitzky, 2012 In the past, limited journal space has been a factor preventing a more comprehensive and detailed reporting of empirical findings. Today, online archives create opportunities to efficiently collect and disseminate additional information related to any specific study.
Developing and implementing the corresponding submission guidelines and procedures will require adjustments by everybody involved. The time, however, seems ripe for journals to initiate and explore such opportunities to better support MAs.
Anything Else? Where Shall We Go From Here?
Sometimes looking over the fence can lead to important new insights. Hence, the field of entrepreneurship research should consider learning from other fields of research -fields with substantial experience on how to support MAs and how to develop better evidence-based practices.
The field of medical research, for example, benefited tremendously from the creation of a non-profit non-governmental initiative, called the Cochrane Collaboration From an epistemological perspective, the proposed adjustments of reporting practices in original empirical studies imply a step toward more meta-analytic mindsets that acknowledges and embraces the often incremental and slow nature of empirical research progress. In the end, the patient and systematic accumulation of empirical evidence across numerous studies represents our most promising road toward better evidence-based entrepreneurship knowledge.
